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Certifications, Logos and Badges: A Field Guide to Using
Credible Ecolabels in Procurement
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Mark T. Petruzzi, SVP of Outreach & Strategic Relations

" 6861 IDNIS TVAOHddY 40 Tv3AS NIFHD TYNIDIHO FHL

SE.
o SEA

w THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

Green Seal Background

* 501 (c)(3) science-based non-profit founded in 1989

¢ Environmental mission with exclusive focus on products,
services, purchasing, operations

* Encompass nearly 400 product & service categories
* Utilize a multiple criteria / life cycle approach

* No financial interest in certified products/services or in any
manufacturer or company
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The Numbers

Green Seal standards: 371
Product/service categories covered: 375

Green Seal-certified products/services: 3906

www.greenseal.org
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We Are All Consumers.
Definitely Personally.
Many Professionally.
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Lots of Labels Look the Same

Yet we can
usually tell
which one is
the “original.”
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Designer Handbags
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Designer Sportswear

THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989
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Knock-offs and Fakes Abound

But we’re usually tipped off
when something is “too good
to be true” or unrealistic.
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When it Comes to Green Purchasing

Just like

He-Man,
You Already Have

The Power!
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70

We frequently rely on third-party certification in purchasing
for verification of health, safety and quality - characteristics
that may be difficult to authenticate during the purchase.

The increasing distance from production
continues to make third-party certification
important to purchasers who desire
corroboration of claims.

THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989
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Electrical & Fire Safety
UL/c-UL Listed UL listed for

A i
indoor/outdoor use CSA listed
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Food Origins
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Public Health/Food Safety
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Used Vehicles
CERTIFIED PEACE OF MIND

a‘. HYUNOAI CERTHRIED PRE-OWNED E 5 CEPWED
Cartifiad Pro-Owned &2 suBARLL = ORE-CWINED
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VEHICLE HISTORY REPORTS

SEa
O
&

% ‘ THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

Water Filters/Treatment/Food Contact
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Art Materials

PENCIL MAKERS
ASSOCIATION

CERTIFIED
CONFORMS TO
ASTM STANDARD
D4236
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Diamonds

Cut Color Clarity Carat I1s
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Vehicle Safety & Emissions Testing

W 6000 INSURANCE INSTITUTE
BRI FOR HIGHWAY SAFETY

(B MARGINAL
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The Lad newg ig you've got advanced—

they've jugt about, run their courge
| and you chould be on. the mend soon, safety of people and the

planet. Plus, we still run

products cost more and
don’t work as well.”

Third-party certification
can help address these
issues.

The impacts of purchasing
glage humane. The good new i¢ can impact the health and

into the old adage, “Green

=
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Are There Really Hundreds of (Good) Eco-labels?

Green Building Product Certifications
SETTING WHAT YOU NEE
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Consumption Disposal

STORY OF
36

“Single attribute” (e.g., recycled content or
VOCs or biodegradability) was progressive
circa 1985. Today consider the product life
cycle and “multiple attributes,” including
functional performance.
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Why is Performance Important?

Dishwasher detergent Ratings
Last ressewest Cctober 2041
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Green Seal Credentials (aka “Standard for Standards”)

* ANSl-accredited standards developer

* Complies with ISO 14020 (Principles of Environmental Labeling) and 1SO 14024
(Principles and Procedures for Type | Eco-labels) requirements

* Only US member of the Global Ecolabelling Network (GEN)

* Meets US EPA Guidelines for 3rd-Party Certifiers
* Meets Consumers Union criteria for What Makes a Good Eco-label

* Complies with FTC Guides for Environmental Marketing Claims (“Green Guides”)

Gonsumells f ’[C
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Commonalities Among Guidelines for “Good” Ecolabels

* Voluntary participation

* Run by organizations without
conflicts of interest

¢ Standards process involves
stakeholders and the public

¢ Criteria, assumptions, methods &
data used are open & transparent
(i.e., publicly available, easily
accessed and understandable)

* Criteria based on life cycle

* Open access to licensees of all sizes,
all countries

* Authority to audit manufacturing
facility or service location

* Criteria that encourage products and
services that are significantly less
damaging to the environment (i.e.,
leadership)

* Legally protected mark * Periodic review of criteria, considering

technology and the marketplace r_;
25

FTC Green Guides

Federal Trade Commission - SN
16 CFR Part 260 .
Guides for the Use of Environmental Marketing Claims H & B

First issued in 1992, revised in 1996 and 1998.
Most recent edition issued October 2012.

Any party making a sustainability claim must have reasonable basis for
that claim, “competent and reliable scientific evidence, defined as tests,
analyses, research, studies or other evidence based on the expertise of
professionals in the relevant area, conducted and evaluated in an objective
manner by persons qualified to do so, using procedures generally accepted

in the profession to yield accurate and reliable results.”
l 26
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GreenWise for Paints

“The GREEN WISE mark is recognized
by specifiers, contractors, and retail
customers as a mark they can trust.”

THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

Coatings Research Group, Inc.

Coatings Research Group Inc. is an
international association of paint and
coatings manufacturers dedicated to C

the benefits of shared research and ,’f ERGI
development. ‘\
Coatings Research Group, Inc.

-
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Coatings Research Group, Inc. Members

Ace Hardware
Bermuda Paint Co.

Kelly-Moore Paint Co.
McCormick Paint Works

California Products Corp. Co.
CIN-Corporacao Industrial Mobile Paint Mfg. Co., Inc.

do Norte
Cloverdale Paint Inc.

Muralo Paint Co.
O'Leary Paint Co.

Damar Industries (NZ) Ltd. Pinturas Osel, S.A. de C.V.

Diamond Vogel Paints
Dunn-Edwards

Hirshfield's Paint Mfg.,

Home Hardware
Industrias Ceresita

Plascon (Pty.) Ltd.
Richard's Paint

Inc. Rodda Paint Co.
Roman Decorating
Products

Samhwa Paints
Sinteplast S.A.
Southern Diversified
Products
Tambour Limited
True Value
United Gilsonite
Laboratories
Valspar Corporation

Vista Paint Corporation

=
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Green Building Product Certifications
GETTING WHAT YOU NEED

PUBLISHED BY BUILDINGGREEN m 2011

GreenWise

Second-party,
Coatings limited-
Research n/a 2008 access, trade | VOC content
Group, Inc. association
standard

» BuildingGreen’s Quick Take

tive value.

This kind of proprietary system only
confuses the market. BuildingGreen
has little patience for efforts that add
to label confusion and serve the inter-
est of a select subset of manufacturers
without adding much other distinc-

15



sE
o SEAL

Che

Vo

THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

REGISTER | LOGIN

ABOUT US

WHO WE ARE The quickest way to establish Green
Tested Green is the nation's leading certification program for businesses that produce green  Certification for your business. Approved oy
products or use green processes in the manufacture of goods and services. We are endorsed by for small businesses with under 500

the the National Green Business Association and the National 1ation of G ployees.
Contractors to provide green certification to federal and state contractors as well as other green
small businesses. We currently serve over 45,000 certifications in the United States. LEARN MORE >>

WHAT WEDO
Tested Green provides a simple way to certify your business as "green” and provides a

package of advertising tools to show you have a verified green product, service, or A comprehensive Green Business Certificat]
‘manufacturing process. Our unique certification gives you a branded verification website that Program approved and available for all

you can customize for your business. Certification seals are available that autematically link to business types and sizes.
your custom site to verify your green status.

' TESTED
GREEN &

LEARN MORE >>

Submit

CERTIFICATION Eammont Query

[¥] Remember me

REGISTER | LOG IN | TERMS & CONDITIONS | PRIVACY POLICY | ABOUT US | CONTACT US

Log in to edit and advertise your personalizd

*$189.95 for a "Rapid" certification
*$549.95 for a "Pro" certification
Sound too good to be true?

=
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Bbout F'lll)ll[: Affairs | Public Events | Speeches | Testlmony | Webcasts | Reporter Resourc.

Your Spider Sense Was Right

FEDERAL TRADE COMMISSION

Protecting America’s Consumers

For Release: 01011172011

FTC Settlement Ends "Tested Green" Certifications That

Were Neither Tested Nor Green

Company Allegedly Charged Up To $549.95 for Worthless Environmental

Labels

-

16



& SEA

En‘.‘

THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

The First and ONLY 100%
Certified Organic Mattress and
Accessories Line NAOMI
Compliant by Pure-Rest
July 20, 2010

“NAOMI is a voluntary standard of the organic
mattress industry that protects consumers

x from chemicals they do not even know to ask
w ey about. naomiorganics.com has a great site to
help educate consumers.”

7)) PueFRut (yEcaBaby
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FTC to mattress companies: Don't pad your green claims

+ By Lesley Fair
* July 25, 2013 - 11:08am

If you or your clients make environmental marketing claims, don't sleep on three actions the FTC just announced against
companies that sell mattresses. What's more, the pleadings in one case offer insights into a course of conduct advertisers
should avoid in the use of seals and certifications

What about the certification angle? Ecobaby’s promotional materials prominently featured the seal of NAOMI, the National

Association of Organic Mattress Industry. The FTC says the ads conveyed to consumers that NAOMI was an independent

certifying organization with appropriate expertise that grants its seal based on objective standards. The truth, says the FTC
is that NAOMI is run by Ecobaby and is really an alter ego of the company. Thus, the company awarded its own seal to its

own products without applying objective standards, a practice that (surprise, surprise) ran afoul of Section 5

Addressing the deceptve use of the NAOMI seal, the Ecobaby order puts a provision in place to end misrepresentations about

Eco = NA‘Q‘%MI

NATIONAL ASSOCIATION OF ORGANIC MATTRESS INDUSTRY
O RGANICS USA -
‘ 34
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Fake/False/Faux/Fraudulent Ecolabels?
They do exist!
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Logos/Seals Considered Endorsements

16 CFR Part 255 - Guides Concerning the Use of
Endorsements & Testimonials in Advertising

Must disclose “material connections”
“When there exists a connection between the
endorser and the seller of the advertised
product that might materially affect the
weight or credibility of the endorsement (i.e., T
the connection is not reasonably expected by
the audience), such connection must be fully

disclosed.” g reen k S
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Elhe New Pork Times =
works

February 13, 2012

“...ended a controversial

2008 financial arrangement

with Clorox under which the

company paid the club $1.3

million over four years for

the right to display the Sierra o o

Club’s logo on a new line of | * 2 Y

“Green Works” cleaning
products.”
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Logos Created By Manufacturers

Example 1: An advertisement for paint features a
“GreenLogo” seal and the statement “GreenLogo for
Environmental Excellence.” This advertisement likely
conveys that: (1) the GreenLogo seal is awarded by an
independent, third-party certifier with appropriate
expertise in evaluating the environmental attributes of

. . . P&G Professional's Green
paint; and (2) the product has far-reaching environmental Guarantee s urintemal | Zreest,

benefits. If the paint manufacturer awarded the seal to its  certification program.
own product, and no independent, third-party certifier
objectively evaluated the paint using independent part of our sustainability | Graap

We call the environmental

standards, the claim would be deceptive. The claim would Piatiom Green by Design
not be deceptive if the marketer accompanied the seal

with clear and prominent language: (1) indicating that the ( green
marketer awarded the GreenLogo seal to its own product; {J Prontso
and (2) clearly conveying that the award refers only to The Green Promise®

specific and limited benefits. designation is Benjamin
Moore's assurance...

esign.
 Reuse « Recyde:

—
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SC Johnson Settles Lawsuits Over Greenlist Logo

July 7, 2011 - SC Johnson has settled two class action lawsuits that
challenged its Greenlist logo — an image the company put on products
that met its internal standards for less-harmful products — by agreeing
to stop putting the label on Windex bottles. "In retrospect. we could have done a better job
at being more transparent and clearer with our label and what it meant," Fisk Johnson, SC
Johnson's chairman and CEO, told GreenBiz.

SC Johnson — whose brands include Windex, Glade, Raid, Shout, and Ziploc — created
Greenlist, a process for bringing green chemistry to its products by rating raw materials
based on their environmental and human health impacts, in 2001, and began putting a
Greenlist logo on products that met certain criteria in 2008. But questions arose over the
legitimacy of the label and what it meant, since all product vetting was conducted only by
SC Johnson, and not a third-party certifier, as with most credible green labels.

The lawsuits, settled for undisclosed amounts, had been brought by individuals in California
and Wisconsin, who argued that the use of the Greenlist logo on Windex products did not

clearly show it was an internal process as opposed to a third-party seal, and implied that
these products were made with environmentally friendly ingredients. 9

THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

Industry/Trade Association Logos

?

Example 2: A manufacturer advertises its product as o

“certified by the American Institute of Degradable — .
Materials.” Because the advertisement does not mention Biode radahle
that the American Institute of Degradable Materials pRQDUCg INSTITUTE

(“AIDM”) is an industry trade association, the certification

likely conveys that it was awarded by an independent

certifier. To be certified, marketers. mu.st meet standards U C COMPOSTIN G'
that have been developed and maintained by a voluntary D COUNCIL
consensus standard body. An independent auditor applies

these standards objectively. This advertisement likely is
not deceptive if the manufacturer complies with §260.8 of

the Guides (Degradable Claims) because the certification SUSTAINABLE
is based on independently-developed and -maintained FORESTRY
standards and an independent auditor applies the INITIATIVE

standards objectively.

voluntary consensus standard body = (i) openness, (ii) balance of interest,

(i) due process, (iv) an appeals process, (v) consensus, which is defined
as general agreement, but not necessarily unanimity 0

20
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Industry/Trade Association Logos, cont.

Example 3: A product features a seal of approval from
“The Forest Products Industry Association,” an industry
certifier with appropriate expertise in evaluating the
environmental attributes of paper products. Because it «meet the definition of natural

is clear from the certifier's name that the product has created by the industry's oldest and
been certified by an industry certifier, the certification !argest trade association for natural
likely does not convey that it was awarded by an products.

independent certifier. The use of the seal likely is not )
green

deceptive provided that the advertisement does not
“CRGI designed the Green Wise paint

imply other deceptive claims.
issA
standards and test methods with scientific

Wesd z a N A
vant. ﬂ'lt B\ /I Iii ]
CERTIFIED-GBS input from member paint chemists.”

NDUSTRY

CREATED BY THE INDUSTRY. FORTI

41
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The “USGBC” Example

Example 5: A marketer’s industry sales brochure for overhead lighting
features a seal with the text “EcoFriendly Building Association” to
show that the marketer is a member of that organization. Although
the lighting manufacturer is, in fact, a member, this association has
not evaluated the environmental attributes of the company’s product.
This advertisement would be deceptive because it likely conveys that
the EcoFriendly Building Association evaluated the product through
testing or other objective standards. It also is likely to convey that the
lighting has far-reaching environmental benefits. The use of the seal
would not be deceptive if the manufacturer accompanies it with clear
and prominent qualifying language: (1) indicating that the seal refers
to the company’s membership only and that the association did not
evaluate the product’s environmental attributes, and (2) limiting the
general environmental benefit representations, both express and
implied, to the particular product attributes for which the marketer
has substantiation. For example, the marketer could state, “Although
we are a member of the EcoFriendly Building Association, it has not
evaluated this product. Our lighting is made from 100 percent
recycled metal and uses energy efficient LED technology.”

E)
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4" on a 14” by

BED o2 @

Water only. Or detergent. On-the-fly cleaning productivity.

=¥

I @Advan;e

Smart deaning
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Looking behind the logo:
what purchasers see.

22
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Looking behind

the logo: what the ...

mnmmmmn I

EnviroKleen v/

Green Product Certification & Eco-Label Program

om Prs

e products. Cheny

manufacturer
sees.

Ga Green Painlessly?

mect guidelines with e
federal agencies and thesr contracions o idestify and purchase peducts which have been designaien o1

Progrm 5p
and to Exceutive Order 13101 \lhll.hdl!ul\

s Fast as 10 Days for Approval e,

Standard 05:

Standard 06: Adhesives

bliud:nl O7; Laundry Blcach

i Ammaunition

: Process Waler Treatment Chemicals * NEW *

De- mu; fee Melting Chemicals * NEW *
wore infi

andard 10:

nd D

1 Instinutional Hand Cleaners
casing Agents
Tnddustrial / Instinstional Floor-Care Products
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RPN’s Responsible Purchasing Trends Reports

Most Utilized and Recognized Standards

Standard

Energy Star 100% / 94%
LEED 91% / 70%
EPEAT 81% / 61%
FSC (Forest

Stewardship Council) 76% [ 46%
EcolLogo

(Environmental Choice) 87% [ 46%
Chlorine-Free 90% [ 45%
EnergyGuide 77% [ 36%
GreenGuard 7% [ 29%
USDA Organic 76% [ 28%
Fair Trade Certified 72% [ 28%
CRI Green Label 58% / 23%
C2C (Cradle-to-cradle) 70% [ 20%
SFI (Sustainable

Forest Institute) 59% / 19%
Green-e 51% / 19%
SCS (Scientific

Certification Systems) 47% f 15%
DfE (Design for

Environment) 61% / 15%
WaterSense 48% / 9%

Recognized/Used Standards, Eco-labels &

Level (from BIFMA, Business and
Institutional Furniture
Manufacturer's Assodation)*

Certifications

ENERGY STAR 99% [ 94%

LEED 97% { 85%

Green Seal 95% | 76%

EPEAT B9% { 69%

EcoLogo (Envirenmental Choice) ~ B8% f 55%

Fair Trade Certified B8% { 36% A

USDA Organic 86% / 46% R P N
FSC (Forest Stewardship Council)  849% / 62%

E"R?gfe"nmfmw ;3: 5 :;: Responsible Purchasing Nebwark
CFPA (Chlorine-Free Products

Association) 76% { 32%

EEErEE 0%/ 37% Because Every Purchase Matters
C2C (Cradle-to-cradle) 66% [ 15%

SFI (Sustainable Forestry

Initiative) 64% | 22%

DfE (Design for Environment) 62% [ 27%

Green-e 58% [ 20%

WaterSense 57% f 21%

Rainforest Alliance Certification® 56% [ 11%

SCS (Scientific Certification

Systems 48% { 13%

MSC (Marine Stewardship

Councily* 45% [ 9%

40% / 9% ‘
46

23
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Two Good Resources

NASPO Green Purchasing Guide
http://www.naspo.org/content.cfm/id/green_guide

[.',;;?-_E‘ e National Association of Counties (NACo)
w T s POREM Green Purchasing Tool Kit

Use= B http://www.naco.org/greenkit

=

THE ORIGINAL GREEN SEAL OF APPROVAL SINCE 1989

Four Basic Categories of Eco-Labels
NACo Green Purchasing Toolkit

(1) those issued by an independent third party,
(2) partnership and recognition programs,

(3) eco-labels issued by a trade group or industry association, and,
(4) those issued by a company for its own product, or “self-declared.”

* Independent third-party certification offers the most credible eco-label.
* The best eco-labels are developed by multi-stakeholder standard-setting

processes that allows for public comment.

* Multi-attribute labels that integrate a range of product quality and
environmental issues into certification are generally a more robust
choice.

=
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Commonly Cited Green Seal Standards

GS-1 Sanitary Paper Products

GS-11 Paints and Coatings

GS-33 Hotels and Lodging Properties

GS-37 Cleaning Products for | & | Use (GP, restroom, glass, and carpet cleaners)
GS-40 Floor-Care Products for | & | Use (finishes and strippers)
GS-41 Hand Cleaners for | & | Use

GS-42 Commercial and Institutional Cleaning Services

GS-43 Recycled-Content Latex Paints

GS-46 Restaurants & Food Services

GS-47 Stains and Finishes

GS-51 Laundry Care Products

GS-53 Specialty Cleaning Products for | & | Use r—d
49
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Why Third-Party Certification Matters to Sustainability?

* Already required in other procurement areas

¢ Environmental & human health concerns are complex

* Reduces the effort needed for identifying and
purchasing environmentally responsible products and
services in support of policies, legislation and Executive
Orders to “buy green”

* Helps ensure you’re actually purchasing what you think
you're purchasing

-
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When Evaluating Ecolabels,
Credibility is Crucial

Creating a snazzy logo, mailing in a check
or answering a few online questions will
only go so far with informed purchasers.

Morly Christianship Ministries
Hox 8041 ¢ Fresuo, CA. 93747 ULS.A,

{«“ This credential certifies that
N & ) A
e Rev. Mark T. Petruzzi

Has heen ordained by World Chnstianship Ministries and 15

authorized to perform all Christian religions services including

the rite of murringe and baplism.  Dated: May 21, 1995
Rew. D. E MeTlroy ® Administrator

FORM 7630217 271

i 1 Mot i

CERTIFICATES AND MATERIALS i

f= =
0 Cortificas of Oniination 2
o i : wm
1 Povket Opliation Cord (Lamimated s plasich. - . . . - . . . . . 50

(1 Basie a5 ... $58.00
Ordination Application
Werld Cheistianhip Ministries, P.0), B 8081, Frese, CA S3747.8081

Seluct the title you wish:

[  PLEASEPRINTCLEARLY
Wama aqe:
o e il =
Maiiag Adcress: g,
Chy: St e Cownry. —
» Your Signature Tt

O Reverend [ Miniser () Pastor  [] Evangelin 0 Chagplain |;;.,u¢ ]

C

O Missionary [ EMer O Deseon O Prescher () Bishop () Prophet

Priet my Aame on Ehe certificates using the following Leftering |
O Eglish DCenturion Ohd  (1Zurich Calfraphic (1. fpnee
Oeigestc DSouthern [Prodigal OSesipt

s anclosed by:
[Dlcheck or Money Order  [hCradit Card jcomplets the intormation baiow]
Chasge my oftering to: [Jvisa Claster Card Clocover Clamerican Express.

O0000000000000oa

card Expiration Datac [ IL1/TIT] wour Mo Prore pamser ()

[ -
i 51
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Contact Information

Green Seal, Inc.

1001 Connecticut Ave, NW, Suite 827

Washington, DC 20036-5525

www.greenseal.org

mpetruzzi@greenseal.org

(202) 697-4183
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